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When the first edition of this book was published, way back in 
1992, computers were rarely seen in graphic design studios—
there were some expensive turnkey systems around, mainly 
used for producing national newspapers—but the predomi-
nant means of layout was the mechanical. Now computers are 
not only ubiquitous in every area of the design-to-production 
cycle, but it is hard to imagine how books and magazines were 
ever produced without them. 

Prepress too, that once analog world of lenses, photo-
graphic emulsions, and baths of chemicals, has also gone 
digital. Direct computer-to-plate, and even plateless, print are 
commonplace. Xerography and the newer digital print tech-
nologies are being used to produce customized short-run jobs 
on demand. And all the paraphernalia of prepress, currently 
the province of the repro service bureau, is being brought 	
in-house.

In the past few years a completely new medium (to designers 
at least) has shot to prominence—the internet. There was no 
mention of the internet in the first edition of this book. In the 
second edition it was deemed important enough to deserve 
its own chapter, now renamed Digital Design. Through the 
internet, designers are able to break the bounds of traditional 
print and incorporate dynamic online resources that could 
only have been dreamed about when the first edition was put 
to bed. Despite the rise of the internet, print is still a large part 
of our lives. According to Printing Industries of America Inc, 
printing is still one of the largest manufacturing industries in 
the USA—employing over a million people in almost 39,000 
establishments, and selling over $170 billion of products in 
2007. The industry is dominated by small- and medium-sized 
businesses, most employing fewer than twenty employees—
along with their computers. 

This completely revised fifth edition addresses the exciting 
changes that have taken place since the first four editions of 
Production for Graphic Designers were published. Sustainability 
and standardization are the twin themes of this new edition. 
Print production and papermaking use large amounts of 
energy, water, and natural resources—but graphic designers 
can do their bit to save the planet for future generations by 
recycling, reducing toxic waste, and sourcing raw materials 
ethically. Some new Trailblazers and some Hot Tips address 
these important issues. And as the industry abandons ana-
log to go completely digital, the process is being streamlined 
by adopting the PDF as a standard for print, and CSS for its 	
perhaps greener cousin, the web.
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