001-016 FashionIntro 25/7/08 12:33

Introduction

Who this book is for 6

How to use this book 7

Have you got what it takes? 8
The first steps 10

The college syllabus 12

I Context
Context 18

Historical context 19
Fashion time line 20
The uses of clothing 24
The language of fashion 34
Global context 35
Haute couture 38

The fashion calendar 48
Time and timing 49
Cultural context 51
Media 52

I I From manufacture
to market

Historical background 56

Manufacture today 56

Types of producer 59

Market segmentation 65

Types of retailer 65

Price points 71

The price cycle 73

Company identity and branding 74

—p—

I I I The body

Inspiring bodies 78
Drawing and illustration 82
Using computers 96

The elements of design 99
The principles of design 103
Bodylines and details 106

IV Colour and fabric

Colour basics 112
How colour works 114
Fibre types 120
Fabrics 122

The fashion cycle 128
Range-building 131
Fabric suppliers 131
Fabric fairs 134

V In the studio

The college studio 138
Measuring and mapping 139
Pattern-drafting 143
Developing the pattern 144
The toile 148

Draping on the stand 149
Cutting the sample 156
Sewing 157

Tailoring 160

Haberdashery 162

Fit and garment presentation 163

o

175L »E

VI The project

What is a project? 166

Aims and objectives 167
Inspiration 170

Personal creativity and style 172
Presentation 177

The crit 180

Assessment 182

VI I The final

collection — and beyond
The college fashion show 185
Student exhibitions 192
Your portfolio 194
Work placement and internships 198
Careers in fashion 200
The interview 212

(X X

Glossary 216

Useful addresses 219

Fabric and resources 220

Fashion schools 222

Museums and costume galleries 223
Film and literature 224

Shops and suppliers 225
Pattern-drafting and sewing terms 227
Further reading 232

Index 234

Picture credits & acknowledgements 240




